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a. Program Goals
By the time the student completes the A.S. degree program in Business Administration, he/she will be able to:

1. Demonstrate basic knowledge of each of the functional areas of business – accounting, finance, marketing and management – by defining the emphasis of each of the areas in an organization and describing their interrelationship in an organization’s attempt to achieve its objectives.

2. Demonstrate an understanding of basic accounting procedures by performing all the activities of the accounting cycle: analysis of source documents; journalizing and posting of transaction, adjusting, closing and reversing entries; and preparation of trial balances and simple financial statements.

3. Evaluate the financial performance of a non-complex business firm by making an accurate analysis and interpretation of the firm’s financial statements.

4. Demonstrate competency in business mathematics by accurately performing common business computations, including but not limited to such computations as for interest, depreciation, discounts, markups, present and future values, risk and return and stock transactions – and related statistical computations.

5. Demonstrate a basic understanding of the legal environment of business, both in general and in the FSM, by explaining how laws and other legal issues affect business in FSM and elsewhere.

6. Demonstrate a basic understanding of the economic environment of business by explaining the vital micro and macroeconomic variables that influence business decisions.

7. Apply various computer applications, including word processing, spreadsheet, database, presentation and other specialized applications to manipulate and analyze information and generate and present reports in the various functional areas of business.

8. Identify common ethical challenges that face business and determine realistic alternatives to deal with the challenges.
9. Demonstrate a basic understanding of globalization and its implication for business by explaining the opportunities and challenges created by globalization in all aspects of business operations.
b. Program History
The associate of science degree in business administration was added to COM-FSM’s offering in 1974 and the associate degree in accounting in 1989.  The programs were run side by side and were constantly updated to reflect changes in the job market and in academia.  In 2002, upon recommendation by the Business Programs Advisory Council, accounting and business merged into one program – the associate of science in business administration.  The program learning outcomes (above) for the new program were adopted in Spring 2004. 

c. Program Description
Organization -- The A.S. in Business Administration program operates under the Business Administration division together with the A.S. in Computer Information Systems and the Third Year Certificate programs in Accounting and in General Business.  

Program Design -- The program is designed to allow students who complete it entry into the Third Year Certificate program in accounting or in general business or transfer to a four-year college.  Students may also choose to find employment immediately upon graduation.

d. Program Admission Requirements
Like all other two-year academic degree programs at COM-FSM, admission to the Business Administration program is through the college’s Admissions Board.

e. Program Degree Requirements
See COM-FSM General Catalog 2005-2207.

f. Program Courses and Enrollment

See enrollment in “h” below.

g. Program Faculty
Charles Musana – MBA (Chair)

Edwin Barnuevo – MBA, CPA

Belinda Suzuki – MBA

Joseph Felix Jr – BS, MIS (in progress)

Leopoldo Oducado – BS

Kenneth Welles – BS

h. Program Outcome Analysis
1. Program Enrollment – Fall’04: 163; Spring’05: 129; Summer’05: 69.

2. Graduation Rate – Fall’04: 15; Spring’05: 11; Summer’05: 1.

3. Average Class Size – 20 students per class (per section).

4. Student Seat Cost - $349 

[$211,580 annual budget / 607 annual seats].

5. Course Completion Rate – Available at OAR (too long to list here!).
6. Student Satisfaction Rate – Not available.

7. Employment Data -- No objective data collected.  Most graduates have either transferred to other colleges and universities or are currently employed – here and abroad (including US military).
8. Transfer Rate -- Not known.

9. Program's student learning outcomes – Outcomes are as stated above (see a. Goals). 

10. Student learning outcomes from program courses – Various tools have been used to assess SLOs.  a) Instructors have adopted the use of Pretests and Posttests. b) Traditional assessment methods continue to be used: cases and projects, quizzes, exams and presentations.  These are graded and letter grades are used to indicate the level of outcome achievement.
i. Recommendations
a. Program should be reviewed at least once every two years to ensure that it is current and reflects the needs of the job market and satisfies transfer requirements for institutions to which graduates regularly transfer.

